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Abstract
Sudan is the largest producer of the gum Arabic. Over the last twenty years, gum Arabic export value accounted on average at US$40 million annually. While there has been government intervention in the marketing of all agricultural exports in the past, gum Arabic is the only one for which government controls continue. Gum Arabic is produced by small farmers in a traditional farming system. They present over 20% of the Sudan’s population and are among the poorest. The impact of the Sudan government policy on gum Arabic marketing has not been beneficial to this group. Consequently, this led to reduced gum Arabic production and exports for the past forty years at an average rate of 2.2% annually. The objectives of this study were to evaluate the impact of the government policy on marketing and exports of gum Arabic, and to identify options for changing the current marketing arrangements in order to increase and stabilize gum Arabic exports, capture more value added in Sudan, and offer small farmers producing gum Arabic with a large share of export prices. The development of the processing industry over the last decade has resulted in increasing d raw domestic competition for raw material as well as more value added captured in Sudan. This positive development comes at a promising time as increased consumption of soft drinks and confectionary products, as well as rapid development of health and dietetic products is increasing the world demand for gum Arabic. The study concludes that decontrol of the gum Arabic export market could improve export revenues for Sudan.
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